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Policies that drive industry growth

(1) 1977 US small brewer tax break $7 small vs. $9 for large ($2 competitive advantage)
(2) 1979 home brewing legalized – creates cottage industry of home brewers 
(3) 1991 large brewer tax increase $7 small vs. $18 large ($11 competitive advantage)
(4) Craft share of market about 10% with stated goal of 20% by 2020.

(1)   (2)
(3)

(4)
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https://www.flickr.com/photos/brookston/3985168375/in/photostream/
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• In 1960 Anheuser Busch assumes #1 rank in industry with 10% market 
share (18% in 1970, 28% by 1980, 48% by 1990 and 49.6% by 2003)

• TV advertising takes off (liquor and wine sit on the sidelines)
• Baby Boomers come of age 



Brewer
1977

Volume
1977
Share Brewer

2014
Volume

2014
Share

AB (1852) 37,012 23% ABInbev (1366/2008) 93,400 45%

Miller (1855) 24,168 15% Miller Coors (2007) 54,000 26%

Schlitz (1849) 22,130 14% Constellation (1940) 14,400 7%

Pabst (1844) 16,003 10% HUSA (1864) 8,300 4%

Coors (1873) 12,770 8% Pabst (1844/2014) 5,000 2%

Top 5 112,083 70% Top 5 175,100 84%

Balance  - 44 47,053 30% Balance - 3,595+ 30,700 16%

Total 159,136 100% Total 205,800 100%        

Brewer Counts* 49 Brewer Counts* 3,600+

Source: Beer Marketer's Insights, 2015. *brewer counts do not include importers.



Production Volume
Barrels (31 gallons)

2014
Breweries

2014
Share

0 -1,000 2,628 71.8%

1,001-7,500 711 19.4%

7,500-15,000 100 2.7%

15,001 - 60,000 122 3.3%

60,001-100,000 21 0.6%

100,001-1,999,999 55 1.5%

2,000,000 plus (AB 12 / MC 8) 21 0.6%

Total 3,658 100%

91% of brewers produce less than 7,500 barrel and 96% of all new breweries 
(802 new brewers in 2014 making less than 7,500 barrels)

Source: TTB and NBWA 2015.
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Source: US Bureau of Labor Statistics, Consumer Price Index, 2015.
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New Adults



Economic Measure 2012 2013 2014 YTD 2015

Unemployment Rate 8.1% 7.4% 6.2% 5.5%

YM Labor Force Part 89.5% 89.2% 88.7% 89.6%

Inflation – CPI 1.8% 1.5% 0.7% -0.1%

Inflation – Medical 3.7% 2.5% 2.4% 2.3%

Inflation – Gas 3.2% -2.9% -3.9% -32%

Jobs Added 2.6 Million 1.4 Million 2.4 Million 591,000

Real Wages/Earnings +0.6% +0.3% +1.7% +2.7%

Beer Measure 2012 2013 2014 YTD 2015

Domestic Volumes +1.3% -1.3% -0.6% -6.7%

Import Volumes +1.4% -0.6% +6.9% +16.7%

Total Volumes +1.3% -1.2% +0.4% -3.7%

Source: US Bureau of Labor Statistics, TTB, US Department of Commerce and NBWA 2015.

2 OUT OF PAST 3 YEARS POSITVE INDUSTRY GROWTH



Ljones@nbwa.org

Chief  Economist, Industry Affairs

National Beer Wholesalers Association


